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Public Image



A BRAND IS MORE

THAN A LOGO.
ROTARY’S BRAND

IS MUCH BIGGER THAN ITS LOGO.

IT’S A PERCEPTION.
IT’S HOW OTHERS THINK ABOUT US,

NOT JUST HOW WE SEE OURSELVES.



Rotary brings together 
leaders from all 
continents, cultures, 
and occupations to 
exchange ideas and 
take action for 
communities around 
the world.

ROTARY’S 
BRAND



PEOPLE OF 
ACTION



CONSISTENT 
BRANDING

Expand Our Reach

Enhance Participant Engagement



WHO IS RESPONSIBLE FOR 
ROTARY’S BRAND?





5 ACTIONS TO IMPACT OUR 
PUBLIC IMAGE



ACTION 1: LEARNING CENTER

Rotary's Learning Center Public Image Courses

● Building Rotary’s Public Image
● Our Logo: Representing Rotary
● Promoting Rotary on Social Media
● Promoting Your Club as People of Action
● Public Image
● Public Relations and Your Club
● The Rotary Brand
● Using Rotary’s Trademarks



ACTION 2: USE OUR BRAND CENTER



ACTION 3: CORRECT LOGOS 



INCORRECT USAGE



ACTION 3: EXPLORE OUR OTHER 
RESOURCES 

● Rotary Press Center
● PSA Download Center
● Rotary Service Center
● End Polio Now Website



ACTION 4:  SHARE 
YOUR IMPACT AS 
PEOPLE OF 
ACTION 



STORYTELLING 
AT THE HEART OF 
ROTARY BRAND 
BUILDING



ACTION 5: Share Your Rotary Story



Public Image Quick Links

Amy Sheller
Rotary Public Image 
Coordinator, Zone 32

amycsheller@gmail.com



Questions


